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Who needs to know?

Which groups are researchers trying to
reach when you promote your research?

menti.com

Enter code: 8721 3751



https://www.mentimeter.com/s/3166b8fc47b47208b7e972f51b03adda/eb49c023fc3f/edit
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Why does it matter?
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Why promote your research?

Ensure research is discovered by peers (other researchers)
Build upon meaningful breakthroughs
Deliver value to institution / research funder

Help author career development

Support dissemination of research to
non-academic stakeholders
(e.g. policy makers / general public)

Justify value of the research
Enable journal development

Increasing Research Impact




Taylor & Francis Group
an informa business

Public attitudes to science...

Source: Wellcome Global
Monitor 2018 7
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https://wellcome.ac.uk/reports/wellcome-global-monitor/2018?utm_source=link_newsv9&utm_campaign=item_268121&utm_medium=copy
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How can authors
promote their research?
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“Publicizing an article is work, but it's worth it.  have
received more emails about my article in the past two
months than I have about all my other work in the
previous year. Another university has invited me to
visit because of my work, and my students are more
excited about research because they see the attention it
is getting. Not every article I write will be as interesting
to the public, but I will definitely be working to do
what I can to rustle up some interest in my work in the
future.”

Russell Warne, Assistant Professor,
Utah Valley University
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Promotional channels for authors

Repository Personal Blog
(Institutional / Subject) / Website

Preprint
_. Social Media

.

Podcasts




Taylor & Frandis Group
SEO - the hidden channel

|dentify
keywords
using subject
knowledge and
keyword tools

Cite your own Include
previous keywords in
publications article title

SEO tips
for
authors

Create in-

Include

bound links to
your article keywords af.”d
once synonyms in
oublished abstract

Use clear
headings -
include
keywords
where possible
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Getting your research into Parliament

Getting your research into
the European Parliament

Influencing policy

HELPS MEPS SCRUTINIZE _ S EONSTHNES T8t
PROPOSALS FROM THE . SOCETM MPACE OF
FUROPEAN COMMISSION RESEARCHL
The routes in: MEP INITIATIVES THE EUROPEAN
AND EVENTS PARUAMENTARY RESEARCH
O A
COMMITTEE
HEARINGS
& ﬁ TOROPEN , OR £y TOP 10 TIPS:
btchnyl Making Connections @
@ BE SEEN ONLINE OR )
EVENTS THE i
TOP 10 TIPS: [eremiziis
E CAN FIND YOU N < 4
’ ¢ Q,,., OR TWITTER
ATE PARLIANENT ARy Presenting
Research @ BE RELEVANT: START WITH A
SUMMARY AND FOCUS ON HOW
YOUR RESEARCH IMPACTS PEOPLE

Making connections
STAFF TO YOUR EVENTS

1 BE VISIBLE ONUNE OR AT EVENTS
SO POLICY MAKERS CAN FIND YOU.
MAKE SURE YOUR CONTACT DETARS
ARL LASY 10 1IND. = =
Presenting

research

S, SOMEONE IS
6. PUT YOURSEAF IN THE MIND OF
ittt don A POLICY MAKER. DON'T TEL
FRAAMHENI. TR O POLICY MAKERS WHAT YOU WANT,
WHO YOUR MEP IS AND
GET N TOUCH WITH
THEM. 5 Yoy
Taylor & Francis Grou SENSE E HOUSES AR T
Y P about SCIENCE ﬁ"‘OU{F?S?.E.'",\f.‘.L-'.’.‘:,\‘,.E:\J.!,\.‘.,

9. BL BRIEF: USE SHORT KLY MESSAGES WITH LINKS
~ A PICTURE CAN
an informa business

10 EVIDENCE. CONSIDER VISUmLS
PAINT A THOUSAND WORDS.
Read in full at: Taylor & Francis Group
Read in full: http://bit ly/researchinparliament

j SENSE
\\;) about SCIENCE http://bit ly/researchineuroparl
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Conferences - Tips & Tricks

« Arrange meetings in advance

 Look for sessions relevant to your research -
can you present your paper? Ask a question?

» Use social media - before, during & after

* Present your research in a poster session

Prepare a 2-3 minute elevator pitch
Don't include too much text — think about the design

Direct researchers to your article

Increasing Research Impact
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Press releases & media
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Promoting research to
the media

Increasing Research Impact

070 [ S Frand § GO up 0 BY-MC MO

Taylar b Frands Group
Why pitch research nm——
to the media?

@ Talking to the media might seem daunting - but pitching your
research to journalists can help to increase awareness and
impact. One article our press office worked with achieved....

500 tweets o E

from 511 accounts,
g withupto 1.073,150
followers

23,413 | article .
downloads w

2 new blog posts

“My research has

implicotions for daily
behavior, but | hod no idea
how to bring it the public. Reference
Taylor & Froncis organized
a press release and my Glass, Arnold L Kang, Mengeoue. (20181
research has been covered Cividing attendon in the classroom
" reduces exam ormance. Educetional

Discover the latest research news at:

newsroom.taylorandfrancisgroup.com
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Things to consider

2% = a1l

S a press campaign the Do you have a clear Will you gain positive
right strategy? message? impact?
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What research
makes the news?

@ Academic research often appears in the news - whether it's a breakthrough
drug trial, a new pelicy proposal or an exciting discovery.

To give you an idea of what the media is looking for, we've gathered some of
our top-performing media campaigns and how they appeal to journalists.

New species of

S the first birdt | © "Xmetrc 341 : , :
e stant | ) e e Involves major discoveries
popular subject ... uncovere Media hits 66 . .
Has an impact on society
Many young people

Impact on society: don’t know when female 0 Altmetric 319

Relevant to the ﬁ and male fertility © Articie Views 2,464 Re CO m m e n d ati O n fo r C h a n ge

everyday lives of e declines, study finds () Mediahits 80
people ...

Timely

Web-based teaching

Recommendation ) - f"} Altmetric 188

; r’ can improve science
for change: Anides | Ay undersfandr'n for © Article Views 1,981
to help improve i 3_.; _
practice or policy ... struggling pupils 0 S

: Urgent need to reduce

Timely: meat and dairy ) Altmetric 310
Relating to consumption to meet © Article Views 6,852
current events climate targets, 0 Medlahits 52
or popular ideas ... says expert

&
“= Need inspiration? Discover the latest research news at
newsroom.taylorandfrancisgroup.com




Things to avoid

1. Published research

2. It's interesting but not news

3. Niche areas of research

5. No one available to talk

4. Small sample sizes
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Resources

Insights blog Open access

AUTHORSERVICES B

Supporting Taylor & Francis authors

Choosing a journal v  Writing your paper ~ Making your submission ~ Peerreview  Production  You're published!

* Taylor & Francis Author Services
 Media centres
» Science Media Centre

Use this form to highlight your newsworthy research to Taylor & Francis’ Press & Media Team.

. . .
( l | KI A U St ra | I a , N 2 / ( i e r I | | a n y, ; C | |_ | n e) Please only nominate an article after peer review has been completed, but before the article is published online. If your article is published

fast-track, please hold off from submitting the article to production. This is because we only issue press releases for unpublished articles to allow
us to distribute them to journalists under embargo.

. .
° Your nomination will be sent to the Press & Media Team. Please note that we are currently receiving unprecedented numbers of nominations.
u C a | O | I e | a e | | r( We will approach each nomination in turn as quickly as possible, but this will take slightly longer than our usual 7 working day response time. We

thank you in advance for your patience. If you have any queries on press campaigns or nominations please contact
newsroom@taylorandfrancis.com

« MCERA (Australia)
* Institutional press office

newsroom@taylorandfrancis.com
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Social media
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Why use social media to promote research?

"People are going to tweet and blog about your
articles no matter what...take the opportunity to
engage with interested audiences!”- Euan Adie,
founder of @Altmetric

creasing Research Impact 23


https://twitter.com/altmetric

Value & risks

« QOur audience are there o
already (in some spaces)

« Real time interaction

* Huge wealth of useful data
through social

» Testing and learning quickly

 Brand building

Increasing Research Impact

Tracking ROl can be difficult

To do it well you need to spend time
Trolling

You might make a mess of things

You don't really own it

24



Key points to remember
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Tips for using social media to promote your research

1.

4

5.

Know your audience - think about who you want to reach.

. Think about what you want to achieve overall - what is your

objective?

. Then choose your social platform based on the information

above.

Create compelling posts — what will resonate with this audience?

Build your community - social media should be social!

Increasing Research Impact 26



Resources

| Science Media Centre

Advice for
researchers

experiencing
harassment

Taylor & Francis Group
an forma business

Increasing Research Impact

# Choosingajournal v  Writing your paper  Making your submission  Peer review  Production

4 skills for researchers of the future

There are so many useful skills you'll develop while doing your research - from critical thinking
and being able to evaluate your work and that of others, to time management skills. But the
research world is rapidly changing, so what skills can you develop now to make you ready for the
research future? In this post we guide you through some of the key skills for researchers today.

You can also listen to our 15-minute podcast produced in partnership with Vitae for more
tips and insights.

Taylor & Francis Group

an informa business

You're published!

Get the latest insights >
Sign up for our newsletter

Share

6Oy 0

Insights
€ Mentoring and support
€@ opena
@ reerre
@ Publishing tips

Contactus & -

27



Resources & training for
authors
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Barriers to public engagement

What are the reasons that researchers felt unequipped to participate in
public engagement?

Source: Wellcome (2016) - https://wellcome.ac.uk/news/what-are-
barriers-uk-researchers-engaging-public
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Barriers to public engagement

What are the reasons that researchers felt unequipped to participate in

public engagement?

Lack of training
30%

Not confident
11%

Increasing Research Impact

Lack of
experience
30%

Lack of time
12%

Don't have the Don't know how
necessary skills to get involved
9% 8%

Source: Wellcome (2016) - https://wellcome.ac.uk/news/what-are-
barriers-uk-researchers-engaging-public
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esources and training for authors

AUTHOR SERVICES
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named authors -
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2 iR denf3rbt Fiverrer wsdt FETew oIl Wt gEeDErT
o, 7 Mahatma Gandhi Central Library

INDIAN INSTITUTE OF TECHNOLOGY ROORKEE (An 150 9001: 2015 Certified Academie Library)

o - B = e
» \
B : 4 @

Dopariments Lisranes Cosection £ e 0 cons Ly

[ Recent Arrivals I sook Purchase Request

§ sers cuiens 4 Requestfor Research Paper

Tmportant Links
Oocumests Focnes Putdcs

Public engagement support for
researchers

Sharing your Ideas with the public and getting new perspectives can enhance

your research, We offer p

gement funding, advice and training

opportunities for all Welicome-funded researchers.

Who we support

u granthoiders, rom s 10 principal

you whether youste just starting out or developing an

engaging the public w Fud

e
\‘i Watch ot b

X

Contact us

jblic eogagement
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RESEARCHERS ABOUT EPISODES SUBSCRIBE LEARNING PROGRAMS
CHANGE
THE WORLD

Supercharge your research career. Sign up for & learning program today.

LATEST EPISODE: Episode 12
Colonel DPK Pillay: From soldier to scholar: fostering peace through food securityinindia

Listen now

Peek into the fascinating world of research witl

anged the World podcast
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Learning Programmes

LEARNING PROGRAMS

Research has the power to impact the world and shape all of our lives, whether by influencing political

decisions, changing public opinion, or revolutionizing practices in healthcare.
YOUR/RESEARCH
CAN'CHANGE

Our How Researchers Changed the World podcast tells the stories of researchers who are changing the world: THE WORLD

but how did their research make such an impact? S

You can find out by signing up to one of our free learning programs:

EARLY CAREER LEARNING PROGRAM MID-CAREER LEARNING PROGRAM

The complete guide to getting your research The go-to guide for managing mid-career challenges,
published and establishing your boosting the impact of your published work, and enhancing
research profile. your research profile.
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Taylor & Francis Author Services

Insights blog Open access

AUTHORSERVICES [&]

Supporting Taylor & Francis authors

# Choosingajournal v Writingyour paper  Making your submission ~ Peerreview Production  Research impact

Supporting you through every step of your research publishing journey

1. Research your options
2. Draft your article
3. Instructions for authors

4. Make your submission

Research your publishing options

5. Peer review

Take the time to explore the journals in your field, to choose the
best fit for your research. Find a journal that serves the audience
you're trying to reach, and whose aims and scope match your
approach. You might also have choices to make about different
publishing options, including open access.

6. Making revisions
7. Your article is accepted

8. Promoting your work
Discover more about choosing the right journal

Increasing Research Impact 33



Taylor & Francis Group
an informa business

Questions?

Taylor & Francis Author Services
https://authorservices.taylorandfrancis.com/

luke.antieul@tandf.co.uk

Increasing Research Impact
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