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Do I want to read this?

Do I really want to read this?

This is what everyone else has done

This is what they did

This is what they found

This is what they thought about it

This is why it’s significant

These are the people that helped

This supports the integrity of the work



Most “stories” (e.g. novels, films, TV programmes, 
feature articles, scientific papers) follow an arc 
structure:

• set the scene

• introduce characters

• usually (though not always) follows a linear timeline

• leave the exciting bit until the end (e.g. Cinderella)





Don’t start with “Once upon a time…”





Cinderella, a slave labourer, has won the reality TV 
competition “Whose Shoe?” to be the next Queen 
of Fairytale Land.
More than 8 million viewers watched Prince Charming slide the Glass Slipper onto her foot live on 
air last night.  Cinderella, formerly an unpaid servant to her step-sisters, was the only one of 50 000 
female applicants that the tiny shoe fitted.

“Whose Shoe?” was launched by Prince Charming after a brief meeting with Cinderella at a palace 
ball. 

“She ran off so suddenly that she lost her shoe. It was love at first sight for me, but I didn’t know 
how to find her again.  The slipper was so distinctive in its size that I decided to launch a 
competition to see if I could locate its owner,” said the Prince.

Sources close to Cinderella say that her hasty departure from the ball was due to loan conditions on 
her designer dress.  In the official press conference she said, “I never believed that this could 
happen to me.  I owe everything to my sponsor, the Fairy Godmother.  It has been a magical 
experience for me!”





A news story has a hierarchical structure:

• After reading the first 1-2 paragraphs, you should know exactly what 
the article is about

• You can cut paragraphs from the end and it will still make sense





Where can you share your science story? 

Academia Public Media



Different types of outreach outlets

Popular science articles websites/blogs/magazines science enthusiast

Personal articles blogs family, community

Short updates social media society



Popular science writing differs from academic or 
technical writing: 



Popular science writing differs from academic or 
technical writing in two main ways: 

Purpose: 

In science and engineering, the primary purpose of academic writing (e.g. lab reports) is to inform. 
In contrast, the primary purpose of popular science writing is to entertain.

Note that both forms of writing may also be intended to persuade: to convince the reader that a 
particular viewpoint is supported by data or other evidence. In popular writing, persuasion is used 
most often when discussing contentious subjects like climate change and vaccinations.

Audience: 

Academic and technical writing is intended for other professionals: readers who have an existing 
knowledge of the subject and are doing required reading for work or continuing education.

In contrast, popular science writing is intended for “ordinary” people: nonspecialists who are 
interested in science and engineering but may have no particular background in the subject at hand. 





When you write popular science texts – write 
for a real person!



Write/explain the subject to your aged aunt! 
Write for a person, not a vague general public 
– imagine you are writing for a distant relative 
who is not familiar with your subject



Arouse interest! Talk about the most 
important and interesting aspects first, such 
as conclusions, consequences, results.





Write/explain the subject to your aged aunt! 
Write for a person, not a vague general public 
– imagine you are writing for a distant relative 
who is not familiar with your subject
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Target audience: general public

Understanding Fast 
Radio Bursts

They only last a fraction of a second
We didn’t have the instruments to 
detect them yet

One of the big mysteries 
of the Universe at the 
moment

Understanding the 
Universe and ultimately 
understanding where we 
came from

With new 
supercomputer we 
can also detect other 
objects like pulsars
New technologies 
benefit other sciences 
and the public

New supercomputer to detect more FRBs
Self-learning
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Target audience: policymakers

Climate change 
is triggering 
disease 
epidemics

Warming allows disease to spread further, 
develop faster and become more severe

This is one of the 
most significant 
impacts of global 
warming, but 
we’ve paid little 
attention. We are 
not prepared for 
the future.

Predict and prevent 
disease outbreaks. 

Lessen the impact 
of future epidemics.

Short term: prepare lines of defense
(research, disease protocols)
Long term: reduce emissions (monitor)
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The Message Box
(developed by Compass)

Issue

Problems

So what
Benefits

Solutions

https://www.compassscicomm.org/the-message-box-workbook


“You do not really 
understand something 
unless you can explain 
it to your 
grandmother.” 





EnzymeBACE 1 Alzheimer’s Brain

Brain Alzheimer’s Enzyme BACE 1 



What is your

oneliner?



Develop your one-liner
If you had to describe your work/research in 
one sentence, what would it be?



Develop your one-liner
If you had to describe your work/research in 
one sentence, what would it be?
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The Message Box
(developed by Compass)

Issue

Problems

So what
Benefits
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https://www.compassscicomm.org/the-message-box-workbook


"storytelling is about creating 
a compelling personal story 
for a specific audience that 
inspires people to take a 
desired action with your 
work.”

Thilina Heenatigala, ELSI
@ThilinaH
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